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Recent European market trends

Helga Willer, Jan Travnicek and Bernhard Schlatter, FiBL

February 15, 2022 – BIOFACH 



The World of Organic Agriculture 2023

› The 24th edition of «The World of Organic 
Agriculture», was published by FiBL and 
IFOAM – Organics International 
in February 2023.

› Data tables

› Country and continent reports

› Markets, standards, policy support

› The book can be ordered or downloaded
at (item number 1254): 
https://www.fibl.org/en/shop-en

› www.organic-world.net

› https://statistics.fibl.org

https://www.fibl.org/en/shop-en
http://www.organic-world.net/
https://statistics.fibl.org/
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3. Outlook 











Reaching an organic share of 25% of total farmland 
in the EU

• Farm-to-Fork-Strategy

• “Organic farming is an environmentally-friendly practice that needs to be further 
developed. The Commission will boost the development of EU organic farming area with 

the aim to achieve 25% of total farmland under organic farming by 2030.” (European 

Commission)

• Instruments:

• Organic Action Plan (23 actions, including more research)

• National Strategic Plans as(SPs)  part of the Common Agricultural Policy (CAP)
CAP National Strategic Plans should develop and support organic farming.  A detailed analysis 
of the CAP SPs 2023–2027 and how they support organic agriculture will be published in 
spring 2023 as part of OrganicTargets4EU’s project. 
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Postpandemic and war in Ukraine

• 2021

• The pandemic continued to sustain organic markets in many European countries in 
2021, but not to the same extent as in the first Corona year of 2020, when the 

market grew by 15 percent. (2021: +3.8%)

• In addition, normal life returned in many countries in the second half of the year. 

People cooked less at home and travelled more.

• 2022

• The cost of living went up in many countries, with inflation reaching unprecedented 

levels of 10 percent and people saved on food. 

• Nevertheless, buying organic remains a relevant topic; however, people are trying to 

buy organic products cheaper.



Market growth compared

Growth of the organic agricultural land by continent 2005-2013
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After the lockdown years, 

consumers are spending 

less money on food for 

consumption at home. 



Conclusions

• Data show that in in 2021 in Europe the organic farmland and market  continued 

to grow, even though slower than in the previous years.  Imports remained stable, 

however with a shift towards tropical products. 

• Only few data were available for 2022 in February 2023; it remains to be seen 

how the organic market and area will developed that year - characterised by 

inflation and higher energy prices. 

• 2023 is expected be a challenging year for the organic sector. 

• To reach the EU Farm to Fork target of 25 percent organic farmland in the 

European Union by 2030, appropriate and timely support measures are needed.





Kontakt 

• Helga Willer

• Forschungsinstitut für biologischen Landbau FiBL

• Ackerstrasse 113, 5070 Frick, Schweiz

• Tel. +41 79 218 0626, Fax +41 62 865 7273

• helga.willer@fibl.org

• www.fibl.org, www.organic-world.net, statistics.fibl.org

• Helga Willer, Bernhard Schlatter, Jan Trávníček(Hrsg.) (2023): The World of Organic Agriculture. 
Statistics and Emerging Trends 2023. Research Institute of Organic Agriculture FiBL, Frick, and 
IFOAM – Organics International, Bonn

• http://www.organic-world.net/yearbook/yearbook-2023.html

mailto:helga.willer@fibl.org


FiBL online

www.fibl.org

fiblfilm @fiblorg

@FiBLaktuell linkedin.com/company/fibl

www.bioaktuell.ch

https://www.fibl.org/en/index.html
https://www.youtube.com/user/fiblfilm
https://twitter.com/fiblorg
https://www.facebook.com/FiBLnews
https://www.linkedin.com/company/fibl-en
http://www.bioaktuell.ch/
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Cereals Breakdown

Other cereals* Barley

5.4% 9.2%

2021

Wheat

43.7%
Oats

38%

Rye

3.6%





Oilseeds Breakdown
Other oilseeds

8.2o/o

2021

Flax

39o/o

Soybean

43.7o/o

Mustard

9o/o
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The Organic Market in Asia

The growth of the organic sector

MIYOSHI Satoko

World Board member

IFOAM – Organics International
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Asia – Snapshot 2021

• Over 1.7 million organic producers (1.6 Million in India)

• More than 6.5 million hectares (9% of global organic land, increased by 

356,000 ha)

• Timor-Leste is highest organic area share by 8.5%, followed by south Korea 

and Sri Lanka 

• Cereals, oilseeds and textile crops are the key crop

• Export most to EU, lead by India, while domestic market is growing

• Oilcake is the most important export product

• High interest for PGS

Source: FiBL survey 2023



Source: FiBL survey 2023

Stable growth in organic land. 
Most of producers are in India. 



Timor-Leste is leading the highest 
organic share by 8.5%, South Korea 
and Sri Lanka about 2.5%

China and India covers large area of 

organic agriculture

Source: FiBL survey 2023



More than 50% of 

organic land used for 

Arable crops.

Cereals are the top 

followed by oilseeds 

and textile crops.

Source: FiBL survey 2023



EU is the biggest partner for exporting from Asia.
India export most while their local demand is increasing.

Source: FiBL survey 2023



Source: FiBL survey 2023

China leads the region.

Followed by Japan and 

South Korea.

Raising domestic market in 

many countries.
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Insight of Japanese market
More Choice of stores

Lifestyle driven market

8 bil yen sale retailer

Organic Cosmetic leading its sector 
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Insight of Japanese market: distribution channel
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Teikei, CSA
Marche, farm stands

Farm direct sell stores

ECC, internet store

COOP

Natural stores

Supermarket, department

Deli, prepared foods

Restaurants, hotels

Specialty retailers, Box-schemes

Processors

Specialty wholesalers

Wholesalers
Traders

Central market
Farmer’s coop

https://www.maff.go.jp/primaff/koho/seminar/2021/attach/pdf/220208_04.pdf
EXPORT INPORT
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The Organic Market in Latin America
The resilience of the organic sector

Julia Lernoud

Vice president

IFOAM – Organics International



73

Latin America and Caribbean – Snapshot 2021

• Nearly 300’000 organic producers, nearly 20´000 more organic producers than in 2020

• Nearly 9.9 million hectares (13% of global organic land but only 1.4% of the agri land 
in the region, 1.6% in 2020). Unfortunately, the agricultural land has decreased by 
nearly 70´000 ha

• Argentina (4 million hectares) and Uruguay (2.7 million hectares) - Mainly grassland

à However, temperate fruits represent a big share of the organic exports of these countries

• Uruguay had the highest organic share 19.6%, 7th in the world

• Bananas, sugar and coffee are most exported organic products 

• Nineteen countries in the region have legislation on organic agriculture, and two 
countries are drafting such legislation.

Source: FiBL survey 2023



Source: FiBL survey 2023

There is still a lot of growth potential in the 
region.

Industrial agriculture has a big lobby 

power in Latin America

Some countries are big players in the 
global organic trade



Source: FiBL survey 2023

The organic area growth has been 
quite stable over the year – some ups 
and downs mainly due to Argentina's 
grassland

Peru continues to have the largest 
number of organic producers in Latin 
America and 5th worldwide!



Source: FiBL survey 2023

Coffee as well as cocoa and tropical fruits are still the main 
crop group - Most of it is for export. 
However, the regional demand for these crops is increasing

Peru, the Dominican 

Republic and Mexico are 
the largest producers of 
coffee, cocoa and tropical 

fruits in Latin America, and 
are among the largest in 
the world
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• Growing domestic organic market 
à Brazil has the largest domestic market for organic products in 

Latin America 
à Missing data – no collection systems
à Bigger diversity of products – including products from other 

countries in the region

• Looking for partners in the region
à MoU between Brazil and Chile (2018) à Includes PGS 

• COVID effects
à Big increase in demand of organic products in the big cities 

à and continues to grow!
à Organic sector resilience and adaptability 

à Fast response to the new and challenging situation

• Political and social instability in the region 
à all stakeholders need our support

A growing market
with many opportunities!



American Samoa, Australia,  Cook Islands, Federated States of Micronesia, Fiji, 
French Polynesia, Guam, Kiribati, Marshall Islands, Nauru, New Caledonia, 

New Zealand, Niue, Northern Mariana Islands, Palau, Papua New Guinea, 
Pitcairn Islands, Samoa, Solomon Islands, Tokelau, Tonga, Tuvalu, Vanuatu, 

and Wallis and Futuna.









Australia

2022 Market 

Report published  

by Australian 

Organic

Data and graphic copyright Australian Organic 

https://issuu.com/australianorganic/docs/spring_2022



New Zealand
2020-21 Market Report 

conducted by Organic 

Aotearoa New Zealand

Data and graphic copyright OANZ  \https://www.oanz.org/market-reports



Pacific

Islands

• No mechanism for collecting local market data

• PGS is predominant

• Export to Australia, NZ, EU, US, Asian markets 
growing

• Farmers markets and basket schemes developing 

• Tourism and hospitality an opportunity







Thank you


